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ITEM 7.01 Regulation FD Disclosure.
On February 17, 2014, Remington Outdoor Company, Inc. (the "Company") announced that it has
agreed to acquire a facility in Huntsville, Alabama in order to increase capacity and expand research and
development capabilities. Closing the acquisition will be subject to the completion and approval of
applicable documentation.

ITEM 9.01 Exhibits
(d)

Exhibits. Attached as Exhibit 99.1 is the Remington Press Release, dated February 17, 2014.

Forward-Looking Statements:
This report, including the press release included as an exhibit hereto, contains statements which constitute
forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995,
including statements relating to the anticipated acquisition of the manufacturing facility in Huntsville,
Alabama, trends in the operations and financial results and the business and the products of the Company,
and other statements that includes words such as “anticipate,” “believe,” “plan,” “estimate,” “expect,”
“intend” and other similar expressions.
Forward-looking statements are made based upon management‟s current expectations and beliefs
concerning future developments and their potential effects on the Company. Such forward-looking
statements are not guarantees of future performance. The following important factors and those important
factors described elsewhere in our other periodic and current reports could affect (and in some cases have
affected) the Company‟s actual results and could cause such results to differ materially from estimates or
expectations reflected in such forward-looking statements:
 General economic and political conditions, such as political instability, inflationary pressures from
higher energy and fuel costs, higher levels of unemployment, declines in consumer confidence,
higher consumer debt levels and the rate of economic growth or decline in the Company‟s
principal geographic or product markets;


Continued volatility and disruption in the credit and capital markets may negatively impact our
revenues and our, or our suppliers‟ or customers‟, ability to access financing on favorable terms or
at all;



The Company‟s ability to make scheduled payments of principal or interest on, or to refinance its
obligations with respect to its indebtedness and to comply with the covenants and restrictions
contained in the instruments governing such indebtedness;



The degree to which the Company is leveraged, which impacts, among other things, its ability to
obtain additional financing for working capital and may cause it to be more vulnerable to
economic downturns and be limited in its ability to withstand competitive pressures;



The Company‟s ability to meet its debt service and other obligations depends in significant part on
customers purchasing its products during the fall hunting season, and if there is a decrease in
demand the Company may be unable to reduce costs or increase its borrowings sufficiently to
adjust to such a reduction in demand;



Continued volatility in the price of lead, copper, and steel could have a material adverse impact on
the Company‟s consolidated financial position, results of operations, or cash;



The Company‟s ability to meet its product liability obligations;



The Company‟s ability to realize the anticipated benefits from the acquisition of the
manufacturing facility in Huntsville, Alabama;



The Company‟s ability to successfully integrate products and internal operating systems from
acquisitions on a timely basis;



The Company‟s ability to compete effectively with all of its present competition;



If Wal-Mart were to significantly reduce or terminate its purchases of firearms and/or ammunition
from the Company, the Company‟s financial condition or results of operations could be adversely
affected;



Any disruption in the Company‟s relationship with its suppliers of steel, zinc, lead, brass, plastics
and wood, as well as manufactured parts, could increase the cost of operations; and



More restrictive federal, state and local governmental regulation, which could have a material
adverse effect on the Company.

Any forward-looking statement speaks only as of the date on which it is made, and the Company
undertakes no obligation to update any forward-looking statement to reflect events or circumstances after
the date on which the statement is made or to reflect the occurrence of unanticipated events. Except as
required by law, the Company undertakes no obligation to publicly revise its forward-looking statements.

Exhibit 99.1
Press Release
February 17, 2014

Contact: Jennifer Ardis, Communications Director, Office of Governor Bentley:
(334) 242-7150 / Jennifer.Ardis@governor.alabama.gov
Contact: Kelly Schrimsher, Communications Director, Office of Mayor Battle:
(256) 427-5006 / Kelly.Schrimsher@huntsvilleal.gov
Contact: Patricia McCarter, Communications Director,
Chamber of Commerce for Huntsville/Madison County:
(256) 535-2018 / pmccarter@hsvchamber.org
Contact: Teddy Novin, Director of Public Affairs, ROC:
202-253-1860 / Teddy.Novin@remington.com

OFFICE OF GOVERNOR ROBERT BENTLEY
FOR IMMEDIATE RELEASE: MONDAY, FEBRUARY 17, 2014
Remington Outdoor Company Announces Expansion to Alabama
HUNTSVILLE AND MONTGOMERY, AL — Governor Robert Bentley on Monday announced Alabama
has recruited the country‟s oldest firearms manufacturer to Alabama.
Remington Outdoor Company (ROC) will expand to the old Chrysler building in Huntsville, and create
more than 2,000 new jobs within the next ten years. Governor Bentley joined Remington Chairman and
CEO George Kollitides and other state and local leaders for the official announcement.
“I am honored to welcome Remington to Alabama,” Governor Robert Bentley said.
“The Alabama workforce, our business climate and our quality of life continue to make Alabama extremely
attractive to companies. Remington will soon experience the same type of success that other companies in
Alabama have already experienced. Today‟s announcement will create more than 2,000 jobs in Huntsville,
and reflects a statewide capital investment of $110 million. Our relationship with Remington is just
beginning, and I look forward to a continued partnership with the company.”
“With the acquisition of this facility, we plan to create more than 2,000 jobs in Huntsville over the next
decade,” said George Kollitides, Chairman and CEO, Remington Outdoor Company. “This additional
capacity is essential to fulfill demand and introduce new products. Having watched our Company grow
from 2,400 employees in 2008 to 4,200 employees by the end of 2013, a five year, 75 percent increase, it is
easy to see why we‟re investing now.”
In 2013, ROC made significant strides including its ammunition facility expansion, firearm capacity
growth, winning a multitude of highly competitive military and law enforcement contracts, launching its
1816 lifestyle brand, and introducing a series of exciting new products such as Ultimate Defense Handgun
Ammunition and the 783 bolt action rifle. Bolstered by record sales, the company chose to expand
operations to Alabama.
“2013 was an outstanding year during which we grew by every key measure,” continued Kollitides. “We
are capitalizing on this momentum by strengthening our positions across the board. With demand for our
products at an historic high and more new product launches planned for 2014 than ever before in our 200year history, we are investing in the future.”

Last year, ROC modernized its production facilities, re-focused its research and development on customer
requirements, and ensured consistent, high-quality manufacturing. Together, these advancements
demonstrate a commitment to meeting customer demand. The Huntsville expansion provides for future
needed capacity to support existing product demand and a robust new product pipeline.
ROC has 19 locations in the United States, and Huntsville and Madison County officials praised the
company‟s decision to expand to Huntsville.
“With news of this Remington facility expansion, we have yet another example of Huntsville fulfilling its
economic development promise,” Huntsville Mayor Tommy Battle said. “Our workforce is among the best
and brightest in the nation, and they deserve challenging career opportunities, along with the high quality of
life Huntsville provides. We are thrilled to welcome Remington to our city and region.”
“Our pro-business environment, along with the region‟s extensive manufacturing experience, helped us
outmaneuver two dozen other states looking to attract Remington,” Madison County Commission
Chairman Dale Strong said. “This announcement represents new diversity to our local economy, and will
provide an array of opportunities for skilled tradesmen, engineers and support personnel.”
Following facility upgrades, ROC is expected to begin operations in Alabama within the next 18 months.

###
The Governor’s Press Office can be reached at 334-242-7150.

About Remington Outdoor Company
Remington Outdoor includes some of the most globally recognized brands on the market including
Remington®, Remington 1816®, Bushmaster® Firearms, DPMS/Panther Arms™, Marlin®, H&R®, The
Parker Gun™, Mountain Khakis®, Advanced Armament Corp.®, Dakota Arms®, Para™ USA, Nesika®,
Storm Lake® and Barnes® Bullets.
About the City of Huntsville
Huntsville is Alabama‟s second largest city with more than 550,000 residents in the metro area. The city
became internationally known in the 1950s and „60s for building the rockets that put man on the moon. The
city is now diversified in aerospace, missile defense, biotechnology, telecommunications and advanced
manufacturing, with more degreed engineers per capita than anywhere else in the U.S. Huntsville‟s
Cummings Research Park is the second largest of its kind in the country.

